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1 Overview of the CerOrganic MOLE Platform
1.1 What is the CerOrganic MOLE Platform?

The CerOrganic MOLE Platform (http://cerorganic.moleportal.eu/) is a multilingual multimedia
information system for managing courses, supporting learning processes and learning
communities through the Web. More specifically, the CerOrganic MOLE Platform fosters
distance-learning by enabling communication between tutors/trainers and students, cooperation
between students and access to coursework information and digital training objects (DTOs). In
doing this, the CerOrganic MOLE Platform supports the combination of traditional classroom-
based lessons and practical sessions, with self-study and e-learning.

The CerOrganic MOLE Platform is an instance of the MOLE (Multimedia Open Learning
Environment) platform', initially developed to support education and organize laboratory
processes and learning communities for the needs of the Electronic and Computer Engineering
Department of the Technical University of Crete (http://www.ece.tuc.gr). The central installation
of MOLE is available at: http://www.moleportal.eu.

The CerOrganic MOLE instance provides access to an innovative quality-certified training
program for professionals in the field Organic Agriculture and can be either accessed from the
corresponding link of the central installation given above or directly from:
http://cerorganic.moleportal.eu/ (Figure 1.1).

Figure 1.1. CerOrganic MOLE instance

' MOLE has been developed by the Laboratory of Distributed Multimedia Information Systems and Applications of
the Technical University of Crete (TUC/MUSIC - http://www.music.tuc.gr)
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1.2 Why use the CerOrganic MOLE Platform?

The CerOrganic MOLE technological infrastructure provides:

education support by introducing new technologies

fast and effective information for learners

an intuitive environment providing learning services

effective support of educational communities

uniform presentation of courses and support of courses series

presentation of curriculum

organization of a large volume of digital educational material and search service
possibility of reusing materials and self-learning

coverage of individual needs in the educational process

dynamic presentation of statistics and performance indicators for the courses
interoperability with other educational systems with the SCORM export feature

Specifically, platform offers a set of services for:

the organization and management of digital educational content (Lectures, notes,
exercises, technical lab material, FAQs etc.)

informing learners (Announcements, Calendar, literature, personal rating etc)

learning communities (Mailing lists, live chat rooms, forums, personal messaging, instant
messaging, annotation tools)

supporting educational activities (Registration to courses, formation of lab teams,
exercise uploads and deadline management, assessment tests)

monitoring services (Course usage statistics, class performance indicators)

The technical development of the system was done in such a way as to ensure the following
requirements:

Support for large volumes of information and scalability

Easy future development of new educational services

Development of functional graphical user interfaces highly responsive and easy to use
Development of mechanisms for security of use and data protection
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1.3 Types of users on the CerOrganic MOLE Platform

On the CerOrganic MOLE Platform there are several user roles with access to different arrays of
management services: site users, course administrators, site administrators.

a. Site users

As a student/learner your role on the CerOrganic MOLE platform is that of Site user with access
to the course material and updated information on the progress of the courses that interest you.
You have the ability to communicate with other users, create working groups, upload your work
on the platform and many other services.

b. Course administrators

Course administrators are the trainers/tutors that will have access to additional management
services such as the creation and publication of announcements, sending email to individual or
group of users, uploading of documents on the platform and creation of new courses.

c. Site administrators

Site administrators are able to manage training periods by creating or deleting semesters and
choose which information services will be active or not. Site administrators are able to approve
or reject the creation of new courses; search users, delete or edit their data; approve pending
requests for new users and also have the ability to monitor the connections in the system, where
information about the user data is displayed, his/her entry time and end time in the system, as
well as the pages that were accessed by the user in the system.

The following table summarizes the services available to the three different types of users.

Site user

Course administrator

Site administrator

User Profile Management

User Profile Management

User Profile Management

Personal Messages

Personal Messages

Personal Messages

Users List Users List Users List
Announcements Announcements
Email Email

Document Management

Document Management

Course Creation

Course Creation

Site Settings

Course Management

Study Guide Management

User Management

Connections Monitoring

Table 1.1. Types of management services
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1.4 Your Course Services on the CerOrganic MOLE Platform

As student/learner in the CerOrganic MOLE Platform you have the ability to register in the
courses that interest you and access a set of services meant to improve communication and
cooperation, to provide better information and remote access to course materials, as well as
support and creation of learning communities. For each of your courses, you will have access to
the specific services that have been activated by the course tutor, which means that while some
courses will provide a wider range of services, others might be limited to a more basic set.

Overall, the following services are available:

Announcements

Course Calendar

E-Mail

Lectures Management

Notes Management

Useful Documents Management
Documents Presentation

Annotations

Lab/Projects

Exercises Upload

Discussion Forums

Chat

Course/Lab FAQ

Grades Management and Presentation
Content Search Service

References — Useful Links Management
Assessment Tests

Scheduling - Reservations

Course statistics

Exporting course material to SCORM
Multimedia Presentations

Video Conferencing and Collaboration Service

10
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2 How to use the CerOrganic MOLE Platform?

2.1 Register on the platform

In order to start your activity on the CerOrganic MOLE Platform, go to:

http://cerorganic.moleportal.eu/

If you do not have an account on the CerOrganic platform, select the User registration option
(Figure 2.1).

- Sign in as registered_uaer
Username (|
Paszword |
Login

;G Sign in as Temporary User (Guest) [Loadin

_,.-"" I have not a user acecount [User reagistration]

% I do not remember my paszsword [Fetrisve]

Figure 2.1 User registration

Complete the following categories by providing your Name, Surname, Email Contact, Phone
Contact, Username and select Submit (Figure 2.2).

11
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FOURSES - e PSS CONTACT

Register

_ q Flease fill in your details in the form below to request an account on this Site.
‘I m H Please be sure to correctly fill out your e-mail address. )
After your registration request you will receive an email confirming the successful submission.
Your request will be processed and you will receive a message te your email address with the necessary information for
CerOrganic Training Site signing in.

CerOrganic is supported by the MOLE
Educaticnal Platform

|/ User Registration Application

Update

Name |Mada\ina |
g a course with |
=nts-Theorsticsl znd Surname | Yngor |
User No 21 ERROR:MSGDB
ance of planning the
Posan pore Email Contact |mu_ungu@yahon.:nrn |
E—— T |sss6627 |
Username il
(up te 16 latin Mada
characters)
user type [svsTenls]
Submit

Figure 2.2 User registration application

A first email will be sent to the email account provided, with the following message:

Your application for creating a new account at the CerOrganic MOLE platform has been registered.
You will be notified with a new message in this email address for the activation of your account

After your registration request is approved by the administrator of the platform you will receive a
second email confirming the activation of your profile.

At this point you are able to log in on the platform using your Username and Password. After
your first log in to the platform, the system prompts you to change your password.

* Sign in as registered user

Username || ‘

Password | ‘

Login

Figure 2.3 Sign in

2.2 Your Home page services

Once you have logged in on the CerOrganic MOLE platform you have access to a set of services
directly from your homepage. In order to access your Home page, select the Start tab.

12
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Home Page - [Madalina Ungur] [-_: [ E ]
I?_-’ T tautes M Courses of Interest ﬁ:, My Courses
@ my erofile Panding Persona| connections 4
= 1 | OM4| Organic Agriculture in Sardinia Registration
@ Personal Messages aEEas . 02 May 2011,
hour:13:13
E Announcements Favorite users connected at
e M old courses this tims
s Dersona| messages
&7 Live Chat -
. o i
Site C = ) i
& Site Course i) Quick Update
"i Project deadlines
J User Dirsctary _NewAnnDum:emenl:s
- in Courses
i Online Users MNew replies in course
- forums
W.¥ Connection Log New replies group
v forums
m Logout Mew replies in general
forums
Help us improve this Site
}i By clicking the link below you can inform the administration team for errors or problems on the operation of this site
f e R
! [Problem Report]

Figure 2.4 User Home page

The Home page offers quick access to a series of services on the left side menu such as:

My Profile

Announcements
Forums

Live Chat

Site Courses

User Directory
Online Users
Connection Log
Logout

Personal messages

Presentation Room

In the central section information is displayed about your:

e Courses of interest, that are courses you have already registered for and
e Old Courses that you have already completed

The right side menu provides quick updates such as:

Last connection

Personal connections

Favourite users connected at this time
Personal messages

Project deadlines

New announcements in courses

New replies in course forums

New replies in group forums

New replies in general forums

13
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2.3 Edit your Profile

Go to My Profile and update information on your personal profile such as:

Personal info
Personal page

Presentation preferences
Site preferences
E-mail services

My Profile

W-‘ My Courses

My Profile

Announcements
Personal Messages
Forums

Live Chat

Site Courses
Presentation Room
User Directory
Online Users

Connaction Log

B e ¥ EE

Logout

Personal Info

Surname

Name

User No

Email Address
Phone

User type
Username

Password
{password)

Confirm password

Select personal picture

Choose File | N file chosen

[ pelete image

|Ungur

iMadaIina

| 1000265 ‘

|madallna.ungur@gmall.com

6956627520

SYSTEM
mada
(Use only Latin characters)

Presentation Preferences
Announcements per page
Digital documents per page
Personal messages per page
Forums messages per page
Users per page

Site Services

Appearance in connected users
Enable instant messages
Display in public user directory.
E-Mail Services

Course mailing lists

=

By activating the service you authorize the system to send you
e-mails about course updates (annocuncements, new notes, etc.)

Inform me for new personal messages

il

By activating the service you authorize the system to send you
e-mails whenever you receive new personal messages

Update Cancel =

System Messages @

Personal Page By activating the service you authorize the system to send you
e-mails generated automatically by the system (Reminders,

fiew Edit Registration, Deadlines, etc.

Update
.
Figure 2.5 My profile

2.4 Interact with other users

The CerOrganic MOLE platform offers you different services to encourage interaction with the
other users. In order to check the list of other users of the platform, check the User Directory
from your Home page.

14
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Helmstedt Connie

chalmstedt

User Directory I.: User Directory [Edi ]
[ v coees & search & categories
@ e e [ ] e i
|_f- Announcements o Users (1 to 10 out of 26) SYSTEM
= Personal Messages Full Name Username Register Date =
& Foums admin admin admin 25 February 2011
_\? Live Chat Arapi Xenia xenis 10 March 2011

SR Ballnts Dimoleni Vansssa Dimaleni 18 March 2011
‘L Presentation Room Ehlers UIf EFQUEL 12 April 2011
4| User Directory Evelina Naubauar Eveleu 28 April 2011
& Onlin=lisers Fiserova Lenka Lenka 14 March 201t
'te Connection log Foglar-Deinhardstain Katharing KatharinaFD 14 March 2011
B Logout Georgakakis Andreas andreas 14 March 2011

Gerhard Blakolm plakge 11 April 2011

14 March 2011

Pages: 1| 2| 2| » o

Figure 2.6 User directory

Read more information about a user by selecting his/her name from the list. If you are looking
for some particular user you have a Search by surname service.

Once you have selected a user from the list, you can either send him/her a private message or
choose to add the user to your Favourite Users list (Figure 2.7).

Logg :

User Directory

m, My Courses .. User Info

£
My Profile Surname Ungur
¥ A b ;
L nAnouncemen e Madalina
(% Personal Messages
AM.

- Forums e,

= Username |mada
5 Live Chat

= Personal Page |\.fir:‘.\.
- E ==
&= Site Courses
#E. Presentation Room = =
kel & Available Actions
] User Directory
b Online Users -+ Send a Private Message
“-e Connection Log -+ Add to Favorite Users
v
Logout
Figure 2.7 User info

Moreover, you can communicate with the other users of the platform by:

i) Sending Personal Messages

Enter the name of the users or select his/her name from the users list and send a private message
(Figure 2.8).
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Personal Messages
[ My courses Inbox Sent 1 Send New Message
m My Brofile
= Personal Messages
- ~ | Send New Message i, Information
E Announcements ¥ g &
¥ To user:
2 = i | 1 e —+ The messages are
7] Live Chat b | r =slect Lser personal and can be seen
g e Message Subject: only by the recipient
[ | = The size of the subject
= Content: may not excesd the 64
;—'l User Directory = characters
4% oOnline Users
:’_ —* The size of the message
L Ooanecion Log contents may not exceed
@ Logaut the 1024 characters
B r Uy o F= =
Submit Clear

Figure 2.8 New Personal Message
ii) Creating Forum topics
Virtual discussion can be supported. The platform provides a mechanism to support these

electronic discussions among users for each course and on several topics (threads), as well as
General discussions independent from courses (Figure 2.9).

General Forums

m, My Courses Forums &~ New Topic
@ My Profile
{ 2 i . Information
[# Arncuncaments () Create a new forum topic t
™ Personal Messages
Discussion | | =# You can start a new topic
@ Forums Topic:
E_ Live Chat — The field [Subject] may not exceed the 64
== e B characters
= Site Courses
"‘f,::- Prasantation Room Message: — Fill in the field [Message] the text of the first
= T message
- = |
‘J ser Directory 2]
onli Users i
gy Crimetsen New Topic
¥.¥ Connection Log
@ Logout

Figure 2.9 New Forum topic

iii) Creating a Chat room

The platform allows users to communicate directly via the live chat. This service allows the

creation of chat rooms in which users can be connected and exchange messages in real time
(Figure 2.10).
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Live Chat

My Courses
E) y Course:
[#) my proile

-

Personal Messages
Announcements

Forums

Live Chat

Site Courses

User Directory
Online Users
Connection Log

Logout

B @ i =T

Chat Rooms &

Create New Chat Room

Mew Chat Room

Chat

Topic:

Create Cancel

‘You can create a new chat room

The field [Chat Topic] may not exceed the 64

characters

The chat rooms are open to all members of this Site

iv) Finding online users

Figure 2.10 New Chat room

Once you check the list of online users, communicate with them by sending an instant message

(Figure 2.11).

Logged in as user Madalina

Online Users

E] My Courses

My Profile

|

Personal Messages
Announcements
Forums

Live Chat

Site Courses

LB RNE

User Directary

Online Users

Connection Lag

Gl (M [

Logout

o Cnline (1 to 1 out of 1)

Xpiomg

- Madalina

Full Name

Ungur Madalina

Request Video Chat

Instant Message

Ee )

2.5 Select a Course

Figure 2.11 Online users

In order to select a Course on the CerOrganic MOLE platform, go to the Courses tab. A list of all
the courses available will be displayed. In order to find out more information about each of the
courses available, click on the course Title (Figure 2.12). If you want you can see the available
courses sorted by program, by selecting the appropriate program from the dropbox residing on

top of them.

17



Logged in as use

Active Courses

My Courses

%
My Brofile

= Personal Messages

Announcements
Forums

Live Chat

Site Courses

{

i

User Directory

E

Online Users

Cennection Lag

Logout

@<t

| All programs E||
é_‘-j Search Clear
Code Title Last Period Instructor

- ('} 0123 Blackberry production 2010-2011

.!-'q i_ﬁ OMB ceviz yetistiriciligi 2010-2011 Fa

% j 123 managing organic production 2010-2011

rg 1_{; 649963 Managing Organic Production - 549363 2010-2011 Arapi2 Xenia2
;q ;_"} oM3 Markeating Crganic Produce 2010-2011 Arapi ¥enia

I_‘.g >‘_ﬂl omM4 Crganic Agriculture in Sardinia 2010-2011 CONCAS MARTA
= | j o1 Organic Agriculture in Turkey 2010-2011

= ﬂ 0013 Organic Apple Grawing 2010-2011

- (3} oML Organic Principles 2010-2011

.!"q Lf} oMz Organic Standards 2010-2011 ===

) OM43 Organic Standards 1I 2010-2011

= Lff oMS Organic Strawberry Growing 2010-2011

Ex}g’ ;_"} ZT-01 Crganik Bal Uretimi 2010-2011 Cebeci Zeynal
= zZT-02 Organik Urinlerin Pazarlanmas 2010-2011

- j 9838 ORGTAR 2010-2011 OZKAN BUNYAMIN

Pages: 12| B BB

f—
4 , Course Catalog

‘i Active Courses

Access (A)

& Free access to

L ;

course material

£ Access allowed

% only to registered
users

Registration [R)

;j Free registration

.4 Registration

\é confirmation is
reguired

:j Reagistration is

' disabled

Figure 2.12 List of courses

2.6 Register in a course

Once you have browsed the list of courses and discovered the ones that interest you, the next
step is to register. You can only Register as long as Registration to the course is Open or the
registration deadline set is not expired. From the course’s main page, select Register from the

right side menu (Figure 2.13).

services
|Trj Course Page
Announcements

Calendar

| Digital Centent

Tl =

Workspaces

-

o
&
2]

! Periods

P 2010-2011

Curso piloto de formacion para agricultores profesionales, asesores y capacitadores

Catarroja-Piloto - Description

Agricultores actuales y futuros, son los principales destinatarios de los
proyectos como Organic.MedNet, Organic.EduNet vy muchos otros que
implican uso de tecnologias v conceptos educatives en agricultura. El
mercado educativo para los futuros agricultores (estudiantes de
agricultura) es pequefio y reducido - aungque hay evidencia de que los
cursos a distancia estdn llegando a nuevos estudiantes, a menudo
mayores.

Agricultores actuales y futuros, son los principales destinatarios de los
proyectos como Organic.MedNet, Organic.EduNet y muchos otros que
implican uso de tecnologias v conceptos educativos en agricultura.

El mercado educativae para los futuros agricultores (estudiantes de
agricultura) es pequefic vy reducido - aungue hay evidencia de gue los
cursos a distancia estan llegando a nuevos estudiantes, a menudo
mavyores.La edad media de los agricultores de la UE es de alrededor de &0.
Estas personas no estdn acostumbradas a las nuevas tecnologias y
prefieren compartir su propia experiencia y confiar en la retroalimentacién
entre pares. Por lo tanto, es esencial involucrar a los participantes en todo
momento por medio de una serie secuencial y eficaz de técnicas dirigidas a
este fin. La experiencia ha demostrado gue una 'conferencia' simplemente
no alcanza el objetivo de obtener nuevas adopciones al recibir la
informacion. Desarrollar un enfogue que transfiera esa nueva informacién
a los agricultores de una manera que les resulta aceptable, ¥ que como
consecuencia les hagan adoptar nuevas tecnologias, es el proposito de este
curso

El objetivo general es ofrecer un curso practico sobre destrezas
pedagdgicas para involucrar a aguellos asistentes que a cambio va a
impartir cursos a los agricultores.

Mepiofog - 1 2010-2011

Crganic Agriculture

Organic.Mednet training en Valencia

Re in Course

@’a Registration confirmation is required

When registration is Open, your Registration Request is automatically approved. If not, your
Registration Request will be sent to the Course administration that has the right to approve it.

Figure 2.13 Register in course

Once your Request is approved, you can start using the Course services and training materials.

18
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2.7 Course overview

On the main page of each course you can find the following information available:

On the left side menu

e Services: this section includes a list of the course services enabled by the tutor
e Periods: this section defines the period that the course is running for

Marketing Organic Produce

Services
[E] course Page

Announcements

Calandar

o

Course Mail
'!E Digitsl Content
Workspaces
Farurms
Chat
FAG
Rating
Search
Assessment
Reszervations
""""" Prezantation Room
Video Conference

y My Courses

£} Periods
P 20102011

OM3 - Description

The aims of the course are to develop the knowledge and skills which the
learner will require to market his / her organic produce.
The course is designed ta help learners

understand the
methods;

carry out basic market analysis relevant to their own situation;
developing a marketing plan to utilise suitable marketing approaches
far their arganic produce.

concepts and practice of modern marketing

The principles are developed through a case study relating to produce of
relevance to the learner,

The unit provides opportunities to demonstrate key skills in research,
communication and problem solving.

Instructor Charlia Wannop

Support Henis Arapi (xenis @ced.fuc.gr)

2010-09-01 / 2011-08-31

= Organic.Mednet OA program

& Crganic Agriculture
R
;» “our registration has been accepted

Registration Deadline:
31 May 2011, hour:09:00 {27 days)

Registration confirmation is required

De-reqister from course

"™  Course syllabus

@ References - Links

Course Access Statistics
4,258
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Figure 2.14 Services and period of the course

In the center if the main page

e Description: this section includes an overview of the course, such as information about
the aim of the course, the main topics to be covered and the target learner of the course

e Instructor: this section presents information about the trainer of the course such as
his/her name, affiliation and a short CV

19



¥ ‘

CerORGANfC

Marketing Organic Produce

Services
B

Course Page
Announcements

Calendar

CIE]

Course Mail
m} Digitsl Corkent
workspaces
Forurns
Chat
FaQ
Rating
Search
Assessment
Resaruations

Presentation Room

Video Conference

[ mecourses
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P zo10-2011

OM3 - Description

The aims of the course are to develop the knowledge and skills which the
learner will require to market his / her organic produce.
The course is designed to help learners

= understand the
methods;

® carry out basic market analysis relevant to their own situation;

e developing a marketing plan to utilise suitable marketing approaches
for their organic produce.

concepts and practice of modern marketing

The principles are developed through a case study relating ta produce of
relevance to the learner,

The unit provides opportunities to demonstrate key skills in research,
ecommunication and problem salving.

Instructor Chatlie Wannop

Suppott Henia Arapi (xenia @ ced.tuc.gr)

2010-09-01 / 2011-08-31

Organic.Mednet OA program

& Crganic Agriculture

% Registration confirmation is required
& “our registration has been accepted
% Cie-reqgister from course

Registration Deadline:
31 May 2011, hour:09:00 {27 days)

-
Course Syllabus

48] References - Links

Course Access Statistics
4,258
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Figure 2.15 Description and Instructor of the course

On the right side menu

e Program: information on the program that the course is part of

e Registration: the link to the Registration service and information such as registration

deadline

e Course syllabus & references: additional course materials
e Statistics: information on the course access

Marketing Organic Produce

Services

Course Page

E Announcements
@] calandar
" Course Mail

B} Digitsl Content
Waorkspaces
Farurms

Chat

FAG

Rating

Search
Assessment
Reservations
Presantation Room

Video Conference

My Courses

]

4 Periods
P 2010-2011

OM3 - Description

The aims of the course are to develop the knowledge and skills which the
learner will require to market his / her organic produce.
The course is designed ta help learners

= understand the
methods;

» carry out basic market analysis relevant to their own situation;

e developing a marketing plan to utilise suitable marketing approaches
far their arganic produce.

concepts and practice of modern marketing

The principles are developed through a case study relating to produce of
relevance to the learner.

The unit provides opportunities to demonstrate key skills in research,
communication and problem solving.

Instructor Charliz Wannop

Suppart Yenia Arapi (xenia @ ced.fucar)

2010-09-01 / 2011-05-31

Organic.Mednet OA program

Girganic Agriculture

& Registration confirmation is required
% “our registration has been accepted
w Cie-reqgister from course

Registration Deadline:
31 May 2011, hour:09:00 {27 days)

-
Coursa Syllabus

@ References - Links

Course Access Statistics

5,000 4,258
]
¥ 2000 11471397
= 100D a1t 7 162 154
Moz fzk Iow e Map Anp  Mai

Months (2010-09-01,/2011-08-31)

Figure 2.16 Right side menu of the course
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2.8 Course services

Once your registration for a course is approved by the Course administrator, you can benefit
from the additinal course services made available.

2.8.1 Announcements

This service allows you to read and keep track of the announcements for each course. The
announcements are created by the Course administrator (tutor) and distributed to the whole list
of registred users to the course.

In order to check the annoucements for a course, select the Announcement tab from the left side
menu (Figure 2.17):

Marketing Organic Produce (OM3) [ > 4

Services |4 Announcements (1 to 3 out of 3)

|_\-~| Course Page i
- 1) Hello
|_/ Announcements
Date: 09 Hovemnber 2010
| Calend | 3
g5) Caencar Ano: Xenia
Course Mail
This is a test announcerment
EE Digital Content

¥

W workspaces
> Forurms
" Chat J/ Material of the 1st lecture uploaded
o Ao
2 = Date: 0& November 2010
o Rating Ano: Xenia Arapi
- Search : . i i
‘H The material of the 1st lecture has been uploaded in the Digital Content area. vou can also find it here:
[3r Assesemant y
¥
™8 Reservations
":;:" Presentation Room
Q" Wideo Conference J\',l Welcome to this course
& My Courses
E] = Date: 02 November 2010
. ANo: Xenia Arapi
L) Perigds

Hi alll I would like to welcorne you to this course!
P 2010-2011

Figure 2.17 List of announcements

2.8.2 Course Calendar

The course calendar presents the events related to the teaching of the course and are updated
during the semester. The events, depending on the progress of the course, are created by the
instructor or the lab staff and are presented to the registered learners sorted by month.
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Organic Standards (OM2)

Services

[:_;'1 Course Page

| Announcernents
Calendar
Course Mail
Digital Content
Workspaces
Farurns

Chat

FAQ

Rating

Search

Assessmment

»
{

Presentation Room

Video Conference

&

5]

) Periods
2010-2011
P zoo9-z010

My Coursas

E Detailed Course Calendar Course Calendar ), calendar
Date Subject Description f Notes Duration 2010 ’
1st Lecture 1zt Lecture - Download the ppt slides from
27 Qctober ared
z010, ) ozio0
hour:09;00 =
01 Movernber
2nd Lect
2010, DERERED Tnbaduchan s D e Stand avds 0200
houri02:00

Crctober

Movernbar

BEEEEEEEREEEA

1 ¥iew all

Figure 2.18 Events listed in the calender

2.8.3 Mail Service

Your course administrator have the opportunity to use the mail service and send messages to
inform you directly about various topics related with the course. Through your personal profile,
you can choose if you want to receive those messages or not. In each case, and to better inform
the learners, the history of sent messages to the mailing list of the course is presented on the
course’s pages.

Marketing Organic Produce (OM3)

Services
|:'_—:1 Course Page 5 - -
= Sent Messages via Course Mailing List
[4 announcaments o :
Title Date
@ Calendar

2 Material of the 1st lecture uploaded 2010-11-08 19:39:52.0

Course Mail

L

Crigital Content

Marketing Organic Produce (OM3)

Services = Message

B course Pags Date:2010-11-08 10:39:52.0

I_z‘ AERL A Subject:Material of the 1stlecture uploaded

%) calendar

& . Message : COURSE [OM2] ("Marketing Crganic Produce [EcoJob Module 2 - 31"

Course Mail
EB Digital Cantent “fou can find the rmaterial of the 1st lecture here:
[File Link:(Tao view the link you need to visit course announcements)]

! Workspaces

‘-" Forurns
S| chat

= Exit
7

Figure 2.19 Sent messages via Course Mailing List
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2.8.4 Digital Content

The platform offers different Categories of Digital Content to sit your learning needs: Lectures,
Notes, Useful Documents, Links etc.

Marketing Organic Produce (OM3)

Services [l Lectures (3) | Documents (3)
[&] course Page

1to 3 out of 3

¥ Announcements
L Title File Presentation Annotations Description

Calendar

'@

c Mail , .
il Understand the Concept of Marketing L3 Y :!! i)
Digital Content

is

Workspaces Analyzing the Gurrant Business (5]

Forurns

Chat EXAMPLE 15} = = l )
FAG

Rating

Search

Assessmant

Resaryations

Presentation Room

Video Conference

FRMBVOTR© G

My Courses

Figure 2.20 Lecture PPT

2.8.5 Annotations

This service allows you to navigate in the course lectures or notes, which have been previously
processed and presented on the system and leave comments or notes at several points on the
presentation (Figure 2.21).

Marks

duce (OM3):Fresentation

O, Browse Concept of Marketing (Page 2 out of 16)

@ WebCour: - SlideShow ~
Understand the Concapt ., =
1 {i'orgamc
Sgrednet ot
The,Marketing Concept
i
Marketing is all aboutl  .cu:  annotationby enia
* Producing the righ
* For the right peopl AR
« At the right price
* Atthe right place e
« At the right time
+ Ataprofit )
Anduwron
Andvrnon

<
Pages: [€ M| L1213 4150500 B b

Figure 2.21 Document annotations

Your comments can be seen by other users and the instructor. It is also possible to create a
comment or note in response to a previous comment of another user.

2.8.6 Workspaces
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The Workspace service enables a set of tools to help the development of laboratory exercises, or
the various tasks related to the course. Your course administrator will set the parameters of the
electronic laboratory to allow you to work in groups with other users. The tutor will determine
the number of individuals for each group and the deadlines.

Marketing Organic Produce (OM3)

Services ™ 1st project = ond project M| ot project

&=| Course Page 7
Ej i Workspace [Epyameg]
I_f' Announcements = = = = :

(B2 short Descrption In thiz praject you will cary aut 2 simple market rezearch relating to one product or oppartunity, The goal
@ el = of this project iz to understand vour market,
& The working groups consist of 2 persons

* Course Mail & Warsina:Graups View working qroup

= o = Registration of working groups is open

[ﬂ. Digital Content w My Working Group View your team

B workspaces Collaboration with my group

s o Upload Wark Follow the link below to upload your work

& Forurn= - Upload Wore
T chat Lj Reference Material Motes - Useful Digital Materal [ 0 entties ]
O FAQ

',-\{ Rating ™ projects
B search Title Description Update Deadline State
o : In thiz project vou will carry out a simple market research Hpe

B" #EEESEITRTL iztf:\?:rcktet Ugeristanding relating to one product or epportunity, The goal of this 5210091;.4004 2011-05-27 0%:00 23 days
ﬂﬂ B e s project is to understand your market,
‘:ﬁ" Frasentation Room
& Video Confarance
B tucouse:

W

Figure 2.22 Workspaces

In the Workspace your group will be able to electronically send your work to the system before
the submission deadline.

2.8.7 FAQ

The FAQ section includes a list of frequently asked questions with corresponding answers
related to the teaching of the course or the lab projects. This is created by the Course
administrator.

Marketing Organic Produce (OM3)

Services FAQ

= P

D s Q About the course
E Announcements 8
What else do vou need to know about this course?

[F calendar
= 15 the mid-term exam mandatory?

Course Mail

Reply

m Digital Content Mo, Its purpose is to help vou increase vour rating,
M yworkspaces
‘.. i How to h the laboratory?
= o to reach the laboratory?
B chat @ =
W FAQ

Figure 2.23 FAQ
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2.8.8 Rating
An important service is that of management and presentation of your grades. For privacy

reasons, you will only be able to see your personal grades in the system, after the course
administrator makes them available.

Marketing Organic Produce (OM3)

Services D( Rating Options

||_j Course Page =+"1st Exam™

I_f' Announcernents

(5 catendar # pating: 1st Exam

“" Course Mall

bgj Digital Contant AM. 1000281
™ yworkspaces Surname HeniaZ
*  Forums MName HArapiz
Tl chat Rate 8.0
9

..:1- Rating

Figure 2.24 Rating

2.8.9 Assessment

In this section you can complete the assessment tests created by the tutors to monitor your
progress. For each test you will be informed about its duration and period of availability. Tests
may contain different questions where you will be asked to either provide a short correct answer,
longer explanations or choose the correct answer from a list of possibile choices.

Marketing Organic Produce (OM3): Assessment

Services QJ Understand the Concept of Marketing

[E coursa pags i .
— © Arapi Xenia
} -

I_ Announcemants

Started Expired Question Weight Time Left
®) Calendar
e 04 May 2011, 04 May 2011, !
e e 1 outof 2 L 5 minutes
* Course Mail houri15:57 hour:16:02

b!_ Digital Content
1. Question
A

Workspaces
X Forurmns . . . »
- Which of the following is a direct method of selling produce?
| chat
O e 1. Reply
A‘i Rating
B search (3 Wholesaler -retailer —consumer () Agent-wholesaler-retailer-consumer
E" Assessment O —off farm -market stall {e.g.) consumer ) Agent-processor —wholesaler —retailer-consumer
“ﬁ Reservations

B prezentation Raorn Past Reply

A
g Wideo Conference

m] My Courses :J ’

Figure 2.25 Assessment
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2.8.10 Reservations

The platform provides the Reservations service for the time-scheduling and reservation of
resources related with the course.

Marketing Organic Produce (OM3)
Services 7 2nd Exam
[ courss Pags Hour Monday Tuesday Wednesday Thursday Friday Saturday Sunday
[4 4nnouncaments
= 0g9:00
| 2] Calendar K ﬁ

T Course Mail L0:50
[B Digital Content L1400 HMOLE 5 =1
W workspacas L2 1 Reservation: K2

13:00

{ Farums Monday [11:00:00 - 13:00:00]
- 14:00
U chat # User Code Full Name
o Ao 1 1000063 Arapi Xenia

2 1000281 Arapiz ¥eniaz

‘-g Rating
&1 Search
ﬂf Aszessmant

Figure 2.26 Reservation service — In this example Monday, 11:00 — 12:00 (K.2) has been reserved by the
above two users

2.8.11 Presentation Room

The platform supports live broadcasting of a presentation given by an instructor using video and
audio synchronized with presentation slides. You can also access presentations that are stored on
the platform.
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Services

[E) course Page
I_/ Announcements
['E Digital Content
Forums

#% presentation Room
ﬁ.’ My Coursss

.y Periods

P zo10-2011
2009-2010

14 Constraints in SGL .

Presentation

MOLE

16: Constraints in SQL ...

17 Constraints in SQL ...

18 Constraints in SQL ...

18 Constraints in SGL

20 Constraints in SGL ..

21: Mapping LML Classes to RDM ..
22 Mapping ML Classes to RDM ..
23 Mapping UML Clas=es (and ER Schema) ...
24: Mapping UML Classes to RDM ..
25 Mapping UML Classes to RDM ..
26 Mapping UML Classes to RDM ..
27: Mapping UML Clazses to RDM .

" —

o = NN 10944105 dg FEEE

Live X

1L. Classes to RDM

+ Many to Many both optional

|
|

42

=L (=0 . ]

2.8.12

Video Conference

Figure 2.27 Presentation room

This service is used for the synchronous communication among users of the system using video,
audio and text. This service makes possible for you to meet other learners in virtual space and
communicate with video, picture and sound. The service also provides the opportunity for
dynamic processing and uploading of presentation slides, where presentation is synchronized
among the members of the conference call.

Any registered member in the course can create a video conference room to start collaborating
with other users upon a specific topic. This room will be automatically removed after 30 minutes

without participants.
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Introduction to the training scenario concept (€533.1). Course Video Conference Rooms

Services
[@) course Pags
|_f- Announcements

Calendar

‘@

Course Mail
Digital Contant
Workspaces
Forums

Chat

FAG

Rating

Search
Assessment

Resarvations

BN Ad ag

#is  Presentation Room

Video Conference

&

E) My Courses

:u Video Conference

Subject Started Users State

There are no-active rooms

Create a New Room for Video Conference =+ You can create a new videoconferencing room

" =+ The field [Subject] may not exceed the 64 characters
Suhyeck: }Organi:

- The rooms are automatically removed after30 minutes

without participants
Create

Figure 2.28 Create a video conference room

Once you have created the Conference room you can start communicating with other platform
users.

@
B

]

ol E:

Services

Course Page
Announcermnents

Calendar

T Course Mail

Digital Content
Wiorkspaces
Forurns

Chat

Fag

Rating

Search
Assessrment
Reservations

Presentation Roorm

Teleconference - OM3 Live ¥

(M EDYR O

Video Confersnce

&

Q
| 2

My Courses

Periods

Z010-2011

[ Zoomin [ Upload [ Hice [ < [~
MOLE - SlideShow
Marketing mix

Sometimes the Marketing Mix is presented by "the 4 P's:
* Product

+ Price

mylonos

* Place
+ Promotion

| [Chat

why?

xenia (01:12:50 AM [
Let's use our cameras

mylonos (01:13:29 Aw)
ok M

|| | [ Subrnit |

-] 1~]

2.8

Figure 2.29 Video conference

A3 Search

This service utilizes the processing and indexing that has been performed by the document
processing engine and offers to you a content search tool based on keywords.

The service takes as an input the terms of the search and returns back a list with links to the
educational course materials that meet the search criteria.
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Marketing Organic Produce (OM3)
Services
[:_-_LI CivrsePage é_.), Search Course
I_/ Announcermants Keywords: |matketing
[F] calendar search
" Course Mail
Category Results
u Digital Content
Announcernents ]
M workspaces =
= Courze Mail 1
“‘j Farums Fac o
9l chat Forums 0
O e Bigital Content &
# Rating
2 Search é-j Search Results (1 to 3 out of 3)
E,. EECREETaRE Title Results File Category
-ﬁ Reservations 1 Understand the Concept of Marketing 15 _‘f‘ !B
= Lecturas
o tation R . \
1 kiR AR z Marketing Plan 25 =3
QJ Video Conferance L.}
3 i z . .
ﬁlj e analyzing the Current Business z = i
< Periads

Figure 2.30 Search course

3 Useful links

MOLE central installation: http://www.moleportal.eu/
CerOrganic MOLE plaftom: http://cerorganic.moleportal.eu/
CerOrganic project website: http://www.cerorganic.eu/
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